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I, Marty Jay Cox, a citizen of the United States of America residing at 5680 S. 
Bogey Drive, Polo, Illinois 61064, do hereby declare that: 

1 am a coinventor of the invention claimed in U.S. Patent Application No, 10/775,746. 

Before I conceived of the invention claimed in the patent application, 1 was employed by 
Professional Graphics, Inc. as a pre-press and printing broker. 1 had no prior experience 
running a business, selling or marketing products or acting as an officer of a company. 
Christie Marie Cox, coinventor of the invention, was employed as a funeral director and 
cmbalmer. Mrs. Cox also had no prior experience running a business, selling or marketing 
products or acting as an officer of a company. 

Mrs. Cox and I realized that the burial receptacle, such as a vault, is a cold and impersonal 
container into which the deceased is placed. We realized that the burial receptacle lacked 
continuity with the funeral, which is largely personalized with artifacts and pictures of the 
deceased and. his or her family. 

To solve this problem, Mrs. Cox and I conceived of the claimed invention;, which in its 
commercial embodiment takes the unadorned receptacle, such as a burial vault or urn or 
other repository, and makes it appealing and personalized for each funeral and each 
deceased. It brings color and life through adornment to that which was once, plain and 
ordinary. 

After we conceived of the claimed invention, Mrs. Cox and I worked from our home to 
develop the invention and founded our company Legacy Prints, Inc. I am the President of 
Legacy Prints and Mrs. Cox is the Secretary (co-owner). The company has four (4) 
employees. 

In October 2003, we introduced our invention at the National Funeral Directors 
Association (NFDA) convention for all. funeral directors nationwide. Wilbert Funeral 
Services, a leading vault manufacturer, deemed it a marketable product and wanted, to sell it 
in the United States and Canada. We have been supplying products embodying our 
invention to WjJbcrl, This invention was the only one of its kind at the NFDA convention 
and we received very promising feedback on the invention. 



The product that was originally supplied, continue to be supplied, and whose sales figures 
are provided below, embody the dements of at least claim 1 in the application (hereinafter, 
and for the purposes of this declaration only, "the invention", namely: 

A carapace for a burial vault having a top surface, and 
attached to this top surface is a substrate having a decorative 
graphic; an adhesive interposed between the carapace and the 
substrate and adhering the substrate to the carapace, where 
the substrate is formed from a material selected from the 
group consisting of ply ester, polypropylene, polyethylene, 
vinyl, acetate, acrylic, polystyrene and polycarbonate. 

The following table illustrates the increasing gross sales and the increasing market share: 



Sales Year j Sales Units Burial Vault ( % Market 

I Market Sales 



2003 'i 3,583 i 1,752,834 



0.002044% 



! 2004 | 5,168 J. 1,657,929 _ j 0.0031 1 7% 

;*'2005"'" ~ " 1*5,748 tl" B 653J29 " 1^0.003477%" 



2006 | 7,300 : 1,648,329 0,004429% 



Table 1 

These market share figures are based on the attached report Exhibit 6, entitled, "Projected 
vs Actual Death and Cremation Numbers" that was produced by the Cremation. Association 
of North America (CANA) in 2005 ("the CANA Report"), which is ithe most recent report 
I was able to locate with such relevant data. 

According to CANA's web page (see Exhibit 7): 

Founded in 1 913 5 the Cremation Association of North 
America (CANA) is an International organization of over 
1300 members, composed of cemeterians, cremationists,, 
funeral directors, industry suppliers and consultants. CANA 
members believe that cremation is preparation for 
memoriatizatioFL 

The number of burial vaults was determined by subtracting the number of cremations from 
the number of total deaths, which is an accurate method to estimate the burial vault sales. 

Our information on sales units for the year 2007 was lost in a computer-related disk drive 
accident, and is therefore unavailable for inclusion in Table 1 . 

The CANA report provides actual cremation numbers for the years 2003 and 2004. Table 1 
uses an estimate for based on a linear regression model based on actual values for year 
2004, and projected values for 201 0 in the CANA Report. Accordingly, the model used 
was (y = mx + b) ? where (for number of burial vault sales-, which is total deaths minus 
cremations) m = -4800 and b = 1 1,277,129, A linear regressions model is a reasonable 



model to use in this time frame. The Cam Report and Table 1, in general, show a trend 
towards more cremations and less use of burial vaults. 

Table 1 further shows a steadily increasing market share, despite the declining market for 
burial vaults. 

These increased gross sales as well as increasing percentage of market share occurred 
despite the entry of competitors into this market. 

Although I do not have direct evidence of copying of our invention by competitors (which 
would be exceptionally difficult for me to obtain under the present circumstances), 1 find 
the circumstantial evidence of copying to be compelling. No reasonable person could 
conclude that the sudden appearance of a rush of competitors producing a product 
encompassing the elements of the invention is mere coincidence. 

Despite the fact that burial valults have been used back into antiquity, until our introduction 
in the marketplace of the invention at the NFDA in October 2003, 1 was unaware of any 
sales of carapaces that comprised the invention. 

One year later, in October 2004, 1 noticed at the NFDA convention that Doric Vaults had 
copied our invention and was selling it. Photographs from that convention and the Doric 
Valuts exhibit arc attached hereto as Exhibit 1 , 

Tn the February 21 9 2005, edition of Newsweek, our invention was covered in the Periscope 
section. Newsweek noted that, "Customizing burial vaults, . .has become a popular way to 
pay tribute. ... " A copy of the article is attached hereto as Exhibit 2. Ray Simon is an artist 
that create the artist design for the prints used in, connection with the products we supply to 
Wilbert Funeral Services* 

In October 2005, 1 noticed at the NFDA convention that Doric Vaults was still selling 
copies of our invention (see Exhibit 3). In addition, another company, Trigard, had started 
selling copies of our invention. Attached as Exhibit 4 is a copy of a recent Trigard website 
page indicating that, they are now selling the invention as welL We have since learned that 
even monument companies are copying our invention. 

The November 26, 2004 edition of the Omaha World-Herald noted in ^Burial Vault 
Artwork Adds Personal Touch" that the invention was a "relatively new practice in the 
funeral industry" but that "most vault makers now offer the option." A copy of the article 
is attached hereto as Exhibit 5. This article, too, mentions that Ray Simon is the artist that 
designs the prints used on the products we supply to Wilbert Funeral Services. Exhibit 5. 

Tn October 2006, Wilbert Funeral Services made the invention a "standard offering" on 
their vaults. This means that, within the next two years, every Wilbert distributor will be 
required to offer a selection of vaults the include the invention. Tn. addition, Wilbert has 
changed the design of its lowering mechanisms so that the mourners can better see at the 
graveside the personalization of burial receptacles such as vaults. 

The fact that our competitors (see, e.g., Exhibit 4) are advertizing the features claimed in our 
invention (topside decorative appliqu<5 for the burial vault) strongly suggests that the 



commercial success flows from the functions and advantages as disclosed in the 
specification and is derived from the claimed invention. 

The tremendous commercial success of our product can be seen by the substantially 
increasing units sold over the years along with a greater market share, the copying of our 
product as time went on, Wilbert making the invention a standard offering and the 
changing, by Wilbert, of its design for lowering mechanisms to better accommodate the 
invention. 

I hereby declare that all statements made herein of my own knowledge are true and 
that all statements made on information and belief are believed to be true; and farther that 
these statements were made with the knowledge that willful false statements and the like so 
made are punishable by fine or imprisonment, or both, under section 1001 of Title 1 8 of the 
United States Code and that such willful false statements may jeopardize the validity of the 
application or any patent issued thereon. 



Marty Jay Cox 



Date: 
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Library of Appliques 

We are constantly updating our library of appliques, so if you do not find Vtfhat you are looking for in this 
list, please email or call our customer service representatives. Keep in mind that some categories have 
several different appliques to choose from, and we would be happy to email yoy a proof before we print 
yoer :appliqu#^ and the possibilities are limited only t*y your imagination. 
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Projected vs. Actual Death and Cremation Numbers 

The graph below shows a comparison of the number of deaths and cremations for the 
years 2004, *2010 and *2Q25. The 2004 death rate is extracted from the National Vita! Statistics 
System. The 2010 and 2025 death rates were extracted from the US Department of Commerce, 
Bureau of the Census' Projections of the Population of the United States by Age, Sex and Race: 
1988 to 2080, Series P-25, No. 1018, 
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interestingly, the Increase in the rate of cremations in the United States exceeds the increase in 
deaths when comparing 2004 actual rates to 2010 projected rates (see graph below). For example, 
CANA predicts that there will be an increase of approximately 263,876 more cremations, but only 235,657 
more deaths In 2030 than there were in 2004. This indicates that not only will the number of cremations 
performed In seven yearn increase fcecause 

even greater because the percentage being cremated Is increasing as well 

Projected increase of Cremations and Deaths- United States Only 
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**US Department of Commerce, Bureau of the Census* Projections of the Population of the United States by Age, Sex and Race: 1988 to 
2080V Series P-2S, No. 1018. 



CANA's Projections versus Actual Death to Cremation Comparisons 
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NA 


NA 


NA 
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-0.4% 


NA 


NA 


NA 
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+32.0 
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Who is CANA? 

Founded in 1913, the Cremation Association of North America (CANA) is an International 
organization of over 1300 members, composed of cemeterians, cremationists, funeral 
directors, industry suppliers and consultants. CANA members believe that cremation is 
preparation for memorial ization. 

The Cremation Association of North America was originally formed to promote the "modern 
way" and the "safe and hygienic way" of dealing with a dead human body. It was a form of 
disposition and had nothing to do with the funeral and memorialization of the deceased. 

At that time, and up into the early 1920's, cremation was the choice of the wealthy and the 
well-educated. All crematories were located on cemetery property and elaborate 
columbariums were built for the elaborate urns then being used. 
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After it became apparent, through scientific investigation, that proper in-ground, full body 
burial was safe, cremation fell out of favor and remained in the 3 % to 5% range. It wasn't 

until the early 1980's that the rate reached double digits and started to increase on the average of about 8% annually. 

In 1985 CANA which had been monitoring the annual national and state cremation rates, projected the cremation rate for the 
year 2000 would be a little over 25%. 

This prediction made a real impact in the death care profession because that projected to over 600,000 cremations in 2000 
compared to fewer than 300,000 in 1985. 

CANA's projection was actually a little under the actual cremation percentage for 2000 as the rate was 26.19% with 629 ,362 
cremations. Since 2000, CANA has projected the cremation rate to 2010 and 2025, which based on current confirmed figures 
of 2004 (30.88%) and preliminary 2005 figures (31.99%), stand at 35.07% for 2010 and 51.12% for 2025, which equates to 
nearly 1,657,822 United States cremations in 2025. 

A CANA survey done in 1998 showed that 26% of those cremated were Catholic, and recent survey results from other groups 
now put that figure at 30%, which would mean that approximately 420,000 Catholic cremations would occur in 2025, with over 
200,000 Catholics being cremated in 2003. 

• CANA members have recognized this steady growth of cremation and have been active in promoting the importance of 
memorialization when cremation is chosen. 

• CANA is not a 'pro-cremation over burial' association, but is concerned with the proper treatment and respect for those 
who have chosen cremation and that cremation is preparation for memorialization. 

CANA Code of Cremation Practice 

In the practice of cremation, we believe: 

• In dignity and respect in the care of the deceased, in compassion for the living who survive them, and in the 
memorialization of life; 

• That a Cremation Authority should be responsible for creating and maintaining an atmosphere of respect at all times; 

• That the greatest care should be taken in the appointment of crematory staff members, any of whom must not, by 
conduct or demeanor, bring the crematory or cremation into disrepute; 

• That cremation should be considered as preparation for memorialization; 

• That the dead of our society should be memorialized through a commemorative means suitable to the survivors. 



7/7/2008 7:i 



tion Association of North America - CANA 



http://wwwxreimtionassociation.org/htail/aboi 



Exhibit 7 



CANA also feels that the word "cremains" should not be used when referring to "human cremated remains" as "cremains" has 
no real connection with the deceased whereas a loved one's "cremated remains" has a human connection. 

During their annual convention and trade show in August, 2004, the International Cremation Federation met with CANA for the 
first time to discuss the topic of cremation. 

A membership in CANA is the best way for any cemeterian or funeral director to stay abreast of what is going on in cremation 
and how to deal with an aging population that is choosing cremation in greater and greater numbers. 
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